
Rural Festivals  
and Events Guide

Introduction

As the Methodist Church, we are seeking out ways 
to meet new people, build relationships, and hold 
safe space for people to explore faith in creative, 
spiritual and conversational ways. We want to be a 
Church that joins in the celebration and shares the 
good news. 

Gathering as communities for special events and 
festivals is an important part of rural life – they’re a 
celebration of community, culture and heritage, and 
an opportunity to build relationships. 

It’s key that churches, as members of those 
communities, join in joyfully.

Being present at festivals is about being a blessing 
– loving and listening – unashamedly witnessing to 
our experience of God’s love for all. Engagement at 
festivals and events is about ministry with people, 
not to them. It isn’t about converting people and it’s 
certainly not about judging anyone.  

This resource is designed to help a broad church take 
part in festivals and events happening in a specifically 
rural context. We understand that each rural 
community and church looks different and we have 
therefore included stories and wisdom from multiple 
churches and communities already engaging creatively 
and joyfully with festivals and events in their context. 

This resource is for people who are already part 
of the rural event scene and anyone looking to join 
the fun. Maybe you’re involved in mission at a rural 
event but are wondering if it’s time to do something 
different? More creative? It’s good to review your 
presence annually – what kind of people are you 
engaging with? New people, or existing Christians? If 
the latter, it might be time to mix it up a bit!  

Visit methodist.org.uk/FaithInTheFields to see 
how churches on the Isle of Man join in with their 
local agricultural shows.

https://www.methodist.org.uk/FaithInTheFields


What matters most about engaging with rural festivals and events?

The Methodist Church is committed to being an 
evangelistic Church – it’s part of Our Calling and a 
key commitment of A Methodist Way of Life. 

All Christians – not just some – are called to listen for, 
speak of and live out the good news where we are. 

We might think of evangelism as being mostly about 
inviting people to come and join us, the Church, but 
this can often be hard work and ineffective. A different 
approach to evangelism where we, the Church, go 
out to where people gather can often be more fruitful, 
engaging and effective. Evangelism is about creating 
moments of meaningful connection with others that 
might even last beyond the event itself. It’s not forcing 
your views on other people.  

The most important first step in engaging with rural 
festivals and events is the decision to step out and 
be amongst the local community.

There may already be other Christian communities 
engaging with your local festival or event. Rural 
festivals and events are all about connecting with 
people and working ecumenically is just one part of 
embracing this. Although we are distinctly Methodist 
in our messaging, mission is often strengthened 
by working alongside others. It really matters that 
we keep a community-centered approach in the 
planning and delivery. It matters that we join with the 
community, that we listen to all voices and that what 
we bring is relatable, loving and inclusive of the 
diverse communities we are a part of.

Team is also an important part of engaging with 
festivals and events. Whether there are 20 or 2 of 
you, investing in team matters. Have a conversation 
at the outset about how you might grow, flourish and 
bond as a team. Could you get together socially a few 
times ahead of the event? Take time to worship and 
pray together, practice having deep and meaningful 
conversations and sharing your faith in a safe and 
encouraging environment?

And finally, rural festivals and events are a celebration 
of life and community, so remember – enjoy it and 
don’t forget to smile!

	It’s a wonderful place to get 
creative and meet new people. 
It’s the first tent we aim to find 
when we arrive. The volunteers 
are so welcoming.” 

Visit methodist.org.uk/Boston&Sleaford to read 
more from the Messy Tent at Heckington Show.  

 
Keen to do something but not sure what event might 
work for you? 

Here are a few examples of the types of events you 
might have in your local area: 

•	 agricultural shows, 
•	 village fayres, 
•	 ploughing matches, 
•	 well-dressings, 
•	 festivals celebrating everything from boats,  

rush bearing, potatoes, scarecrows,  
through to cheeses, 

•	 seasonal gatherings such as May Day 
celebrations, Bonfire Night, wassailing, or 
community carol singing at the pub 

•	 ... anything that gathers people together to 
celebrate!

http://methodist.org.uk/Boston&Sleaford


Practical Guidance 

Here is a simple step-by-step guide to taking part in a 
rural festival or event as a group, church or circuit. 

The following guide has been produced in 
collaboration with several rural practitioners already 
involved with festivals and events in their context. 

1.	 Discuss it together as a team and pray about 
it. Listen for God’s call. Consider asking others 
within your church to pray for you throughout 
this process. This is a great way to enable less 
physically able individuals to support this work.

2.	 Find out what you can about your local event. 
When is it taking place? Where is it happening? Is 
there a theme? Get a better picture of the event.

3.	 Find out if there are already Christians engaging 
with the event. This may be advertised on the 
event website, but we recommend reaching out 
to other Christians in the area to find out what 
they’re doing. 

4.	 If you’ve never been to an event like the one you’re 
planning to engage with, it’s good missional 
practice to try and attend before planning what 
you want to do. If possible, go along, listen, take 
part and enjoy yourself! 

5.	 Before you move onto the next step and think 
about what your engagement may look like, plan 
a basic budget – find out if there is a cost for 
being involved, think about venue/marquee hire, 
publicity and printing, giveaways etc. 



6.	 Consider what kind of engagement might work 
best. Really think about ‘why’ and ‘who’ here – 
understanding these are the key to unlocking your 
‘what’. Whatever you decide, you’ll need to get in 
touch with the organisers about this. Building a 
relationship with the organisers is key. Perhaps 
you already know one of them? If not, most 
events will have a public contact person. Here are 
some ideas to help shape your engagement:

a.	 Offering a space to support people 
struggling with their mental health.  This 
could mean hosting a conversation space 
for deep and meaningful conversation – 
somewhere to go beyond just a friendly smile 
or a surface level conversation. This could be 
a roving sofa or a cafe style space... You could 
use our Conversations Against Mundanity 
resource to help enable conversation in 
this space – you can purchase this at 
methodistpublishing.org.uk 

Visit methodist.org.uk/Ashbourne to discover 
how one Methodist circuit offered a welcome 
space of listening and generous hospitality for 
the 12,000 Ashbourne show visitors.

b.	 Celebrating and connecting spiritually with 
the rural environment around you. A ‘festival 
version’ of forest church might be a great way 
of doing this and connecting with a range of 
ages often present at rural events.

c.	 Offering a spiritual, reflective space. If this 
is the case, really think about how people 
who don’t consider themselves spiritual 
might access the space comfortably and 
easily. Also consider about how this can be 
done creatively using spiritual practices, such 
as walking a labyrinth, inviting people into 
meditation, or other traditional practices from 
your local area.

d.	 Offer the use of your building for hospitality. 
For festivals taking place across a village, why 
not enter into the celebrations and decorate 
the exterior of your building or advertise the 
event in advance by displaying a banner?

e.	 Engaging with an agricultural show. Could 
you host a space? Or encourage church 
members to enter various competitions? 
Could you offer a roving wellbeing team? Or 
could you offer to sponsor a prize or pay to be 
an official show partner? 

f.	 It may be that instead of doing something 
yourselves, you support the organisers. 
Could you offer to direct parking? Sell 
programmes? Steward visitors? Or even offer 
chaplaincy support?

https://www.methodistpublishing.org.uk/features/conversations-against-mundanity
http://methodist.org.uk/Ashbourne


7.	 You’ll want event attendees to know you’re the 
church – either through banners, placards or by 
wearing a branded T–shirt. You might also be 
offered space in the event’s printed programme, 
if there is one, or asked if you want a banner on 
the event site somewhere. Everything should 
be designed to match, and you’ll want to think 
carefully about slogans. Spend some time in your 
preparation trying to refine your ambition/aim/
mission to one sentence and communicate this 
with clarity and boldness. Don’t use jargon. What 
is your key message of good news to the people 
at the event?

8.	 If you’re giving things away or offering craft 
activities, do consider environmental concerns 
and make ethical choices. The right giveaway/
activity can be an excellent blessing to an event. 

9.	 Now that you’ve planned your engagement, think 
about whether you need to grow your team to 
bring on some volunteers to support the event. 
If you do, make sure you are following the safer 
recruitment practices of the Methodist Church, 
as well as ensuring you are celebrating and 
encouraging people in their gifts and creating a 
diverse team.

10.	Any church engagement at festivals and events 
should primarily be about building relationships 
with the whole community, as well as individuals. 
It’s really important that events don’t become the 
one opportunity in the year for the church to be 
present. Think about how you might continue to 
strengthen the relationships you develop. Here 
are a few ways you might do this: 

a.	 If appropriate, stay in touch with the 
organisers of the event throughout the year 
to see how else you could bless and support 
them. 

b.	 Host a celebration service shortly after the 
event and invite the people you’ve met to 
come and join in the fun. 

c.	 If your focus has been engaging with children 
and young people, really reflect on what you 
can offer them in the way of support year-
round. Perhaps this is a group for them within 
the church or offering to do an assembly at 
the local school. 

d.	 Host a regular coffee morning and invite 
the people you meet to come along for 
a conversation and a cuppa – this can 
sometimes be a little less daunting than 
joining a church service.  

Visit methodist.org.uk/Masham to read the  
story of how Ripon & Lower Dales Methodist 
Circuit joined in the weekend fun at the Masham 
Sheep Fayre.

http://methodist.org.uk/Masham


Promotion and Publicity 

If you’re getting involved with a local festival or event, 
promote it! Include something on your website, 
share via social media channels or in printed 
communications, if you have them. Make sure you 
include details of what you’re doing so people can join 
in if they’d like to. Many shows and festivals have a 
printed programme which you could buy advertising 
space in to let visitors know that you are there and to 
wish them a happy festival.  
 

 
Visit methodist.org.uk/Shropshire&Marches 
to see how Shropshire & Marches circuit 
used a camping sofa and a repurposed trailer 
Shropshire & Marches circuit to engage in faith 
conversations at local shows and events.
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